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This is the entry form for the 2026 Best Wine Communicator: Sales.
Entry and judging criteria can be found on the WCA website HERE.
Please ensure you complete all sections (noting word limits where they apply) by typing under the relevant headings of this application form. 
Any additional and supporting materials can be sent with the application form via email to:
 
wca@winecommunicators.com.au
OR sent as a hard copy to the following address: Palate PR, 148 Frederick Street, Rockdale NSW 2216
Entries close Friday 3 July 2026. 
Good Luck! 
















Please complete ALL SECTIONS below, failure to do so may result in your entry not being considered.
SECTION 1: PERSONAL DETAILS
	Applicant’s Full Name:
	

	Nomination Name:
	

	
	*NOTE: this is the individual or business that will officially receive the Award (should the entry be successful)

	Organisation: 
	

	Position: 
	

	Nominee Contact Number:
	

	Nominee Email:
	



	Nominee Social Handles:
	
	


                                                          FACEBOOK                                          INSTAGRAM
	
	
	


                                                         TWITTER                                              LINKEDIN

SECTION 2:  QUESTIONS & ANSWERS

[bookmark: _Hlk201603406][bookmark: _Hlk201608258][bookmark: _Hlk201610444]Does the submission meet all the entry criteria?
☐ Yes
☐ No 
☐ Uncertain – explain below:

	







1.Descriptive summary of nominee as a wine sales professional. This should include the nominee’s current position, as well as any prior relevant roles that are included in their nomination. This may be used by WCA for PR purposes. (200 words) 

	




















2. Provide specific examples of how the nominee has delivered exceptional customer service and been successful in building lasting relationships with customers. (200 words) 

	



















3. Provide examples to demonstrate the nominee’s level of wine knowledge, and their passion for wine, and how they use this to generate interest with potential customers . (200 words) 

	




















4.. Provide examples of how the nominee has shown adaptability and thinking on their feet in responding to a customer’s changing needs,  or addressing a complaint / issue. (200 words) 
	 




















5. How has the nominee performed in terms of measurable sales results?  Provide relevant data to demonstrate performance E.g. trade customer account management, increased sales, increased customer base, wine education of other sales team members, conversions from complaints.  
(200 words).  Relevant tables, reports, graphs can be provided as supporting documents.

	



















Data can be kept confidential to the judging panel only if wished. Please indicate level of confidentiality required by the brand owner.

Confidentiality Requirements of Applicant. 
Tick all that apply:
☐ Applicant has gained approval from the brand owner / business to disclose the data to WCA for the purposes of entering the award
☐ The name of the wine brand(s) involved in the nomination can be publicly disclosed in award announcements (if successful).
☐ The % increase in metrics can be publicly disclosed in award announcements (if successful). E.g. “the winner was responsible for 15% increase in sales”
☐ The value of the sales/sales increase in dollars can be disclosed in award announcements (if successful) E.g. “the winner was responsible for $20,000 increase in sales from $160,000 to $180,000”
☐ The volume of the metric/increase can be disclosed in award announcements (if successful).  E.g. the winner was responsible for gaining 50 new customers in one year, or selling 5000 cases.




SECTION 3: SUPPORTING MATERIAL

Please send the following supporting material with your entry form. 


· A document including any user generated testimonials e.g. trade customer successes, manager appraisals, feedback from trade customers etc.

· A high-quality image to represent the person being nominated. 
This may be used for PR purposes. 

· A selection of high-quality images of successful wine sales activity that have been mentioned in this nomination. This may be used for PR purposes. 

· Company logo high-res (if applicable)

· Relevant tables, reports, graphs can be provided as supporting documents. Q5

· A short video (2-4 minutes) showcasing the nominee and their wine sales pitch. This is not compulsory, but we recommend including one.

[bookmark: _Hlk201603622]
SECTION 4: NEXT STEPS

[bookmark: _Hlk201608782]Save this document as a pdf
Submit your application and supporting materials via email to wca@winecommunicators.com.au




1
	

image1.png
e
00 wiNE

®0®® (ONMMUNICATOR

..‘ AWARDS 2026




