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This is the entry form for the 2026 Best Packaging Design.
Entry and judging criteria can be found on the WCA website HERE.
Please ensure you complete all sections (noting word limits where they apply) by typing under the relevant headings of this application form. 
Any additional and supporting materials can be sent with the application form via email to:
 
wca@winecommunicators.com.au
OR sent as a hard copy to the following address: Palate PR, 148 Frederick Street, Rockdale NSW 2216
Entries close Friday 3 July 2026. 
Good Luck! 

















Please complete ALL SECTIONS below, failure to do so may result in your entry not being considered.
SECTION 1: PERSONAL DETAILS
	Applicant’s Full Name:
	

	Nomination Name:
	

	
	*NOTE: this is the individual or business that will officially receive the Award (should the entry be successful)

	Organisation: 
	

	Position: 
	

	Nominee Contact Number:
	

	Nominee Email:
	

	Design Agency:
(or name of designer)
	



	Nominee Social Handles:
	
	


                                                          FACEBOOK                                          INSTAGRAM
	
	
	


                                                         TWITTER                                              LINKEDIN

SECTION 2:  QUESTIONS & ANSWERS

[bookmark: _Hlk201603406]Does the submission meet all the entry criteria?
☐ Yes
☐ No 
☐ Uncertain – explain below:

	








1. SUMMARY OF THE NEW PACKAGING DESIGN. Describe the overall packaging and the key elements of its design. Include any innovative, functional, and environmentally friendly features. Highlight which elements are new or added in the last 12 months. This may be used by WCA for PR purposes (400 words). 

	
Helpful tip - Entrants should:
· Describe the overall packaging design, with images, and highlight what element is new.
· Identify specific design elements (typography, illustration, materials, colour palette) that express the brand story or product attributes.
· Show how the story is made visible or intuitive to consumers.
· Describe any special features such as functionality, innovative elements or eco-friendliness (materials, closures, printing methods, structural design).
· Confirm the date the physical package was launched.
































2. BRAND COMMUNICATION THROUGH PACKAGING DESIGN. How does the packaging design communicate the winery’s brand story, heritage, personality or philosophy, and what specific design elements were used to achieve this? (200 words) 

	
Helpful tip - Entrants should:
· Explain the brand’s heritage, philosophy, or narrative.
· Describe the intended personality (e.g., bold, refined, playful, heritage-driven).
· Explain how design choices intentionally express that personality.
· Reference tone, style, textures, finishes, or structural elements.
· Explain how distinctive the packaging is, versus its competitors.
· Outline packaging consistency or differences across formats/ranges/products














3. WINE COMMUNICATION THROUGH PACKAGING DESIGN. How does the packaging help consumers understand the wine’s key attributes (variety, region, style, quality cues), and what visual or structural elements support this? (200 words) 

	
Helpful tip - Entrants should:
· Show how the packaging helps consumers understand what they’re buying.
· Highlight clarity of variety, region, style, taste, and quality cues.
· Mention hierarchy of information, readability, and visual cues.













4. SHELF PRESENCE, RECOGNITION & RECALL. What features of the packaging enhance shelf presence and make the brand easily recognisable or memorable to consumers, both in-store and online?  (200 words)
	
Helpful tip - Entrants should:
· Explain how the design stands out in a competitive retail environment.
· Identify distinctive visual markers that aid recognition.
· Consider both physical shelf presence and digital thumbnails.
















5. EVIDENCE OF PERFORMANCE. What evidence (consumer research, customer feedback, sales data, awards, etc) demonstrates the effectiveness of the new packaging? (200 words)
	
Helpful tip - Entrants should:
· Provide any available evidence of performance:
· Consumer research
· Sales uplift
· Awards or industry feedback
· Retailer insights
· Commentary from users
· Evidence can be qualitative or quantitative.











SECTION 3: SUPPORTING MATERIAL

Please send the following supporting material with your entry form. 
· High-quality image(s) of the packaging. 
This may be used for PR purposes.
 
· Please send 3 samples of the nominated packaging to the following address: 
Wine Communicators of Australia
Palate PR, 148 Frederick Street, Rockdale NSW 2216
*For distribution to the judging panel 

If you experience difficulties, please email us directly:  wca@winecommunicators.com.au

[bookmark: _Hlk201603622]SECTION 4: NEXT STEPS

Save this document as a pdf
[bookmark: _Hlk201608782]Submit your application and supporting materials via email to wca@winecommunicators.com.au
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