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Welcome 

Welcome to the 2014 Wine Communicator Awards Night.

These awards have been created to recognise outstanding contribution to and excellence in 

wine communication in all its forms. Our new and expanded Awards seek to recognise and 

promote quality wine content while also rewarding individuals who lead by example and 

demonstrate respect for the wine industry, its consumers and uphold the professional standards 

valued by Wine Communicators of Australia.

Through its members, its varied events, programs and these Awards WCA is the conduit for those 

voices who seek to shape the future of the Australian wine industry. We thank all those who 

entered, our Awards sponsors and our team of experienced and respected judges – Paul Mabray, 

Christopher Waters, Jane Thomson, Anne Duncan, David Lowe, Peter Fuller, Judy Sarris, Huon 

Hooke, Angus Barnes, Louise Radman, Roger Sharp and Angie Bradbury. What better way is there 

to embody WCA’s mission to: Engage, Connect, Learn and Inspire.

We’re confident that this year’s outstanding list of finalists clearly demonstrate why these 

Awards have quickly become a highly respected and coveted accolade and acknowledgement of 

skilled and innovative communication in the industry.  

Congratulations to our new 2014 Wine Communicator Award winners.

Order of proceedings

7pm: Welcome to Guests, from WCA Executive Officer Jeffrey Wilkinson

Introduction to the Awards  

Best Wine Publication (Trade or Consumer) Award presented by sponsor Pernod Ricard Australia

Best Wine Website or App Award presented by sponsor Vin65

Best Published Feature Article or Wine Column Award presented by sponsor Treasury Wine 

Estates

Best Wine Book (Trade, Technical or Consumer) Award presented by sponsor Vintec

Best Trade or Technical Wine Writer Award presented by sponsor FULLER 

Digital Wine Communicator of the Year presented by sponsor the drinks association 

New Wine Writer of the Year presented by partner Gourmet Traveller WINE

Major Award: Wine Communicator of the Year, presented by WCA Chair Angie Bradbury 

9.30pm: Function ends 



Menu 

Join us, as we award and celebrate excellence in wine communication, in enjoying an enticing 

selection of mouth-watering canapés.

Cold canapes

• Beef carpaccio, potato crisp, garlic aioli, and parmesan 

• Heirloom tomato, smoked mozzarella, and basil tart (v)

Hot canapes 

• Traditional vegetable samosa with cucumber riata (v) 

• Chicken empanadas, with smokey tomato, lime and coriander dip 

• Potato gnocchi, sautéed mushrooms, with thyme cream sauce (v) 

• ‘Hot dogs’ grilled cumberland sausage, onions, cheese and condiments 

Sweet canapes 

• Homemade churros with cinnamon sugar and bitter chocolate sauce 

• Tiramisu, mascarpone and espresso coffee 

Wine

At the same time, grab a glass and toast the Award winners with a selection of premium wine. 

Sparkling wine

GH Mumm N/V Champagne

Coldstream Hills Sparkling 2009 

White wine 

BellaRiva Pinot Grigio Vermentino 2012 

Taylors Estate Riesling 2014

Bay of Fires Chardonnay 2013

Red wine

S.C. Pannell Tempranillo Touriga 2012 

Rosemount ‘District Release’ Cabernet Sauvignon 2012

Dessert wine 

Heggies Botrytis Riesling 2011

Tonight’s GH Mumm N/V has been generously sponsored by WCA Gold Partner Pernod Ricard 

Australia, with the remainder sourced from the WCA NSW Cellar, which is stored at WCA Gold 

Partner Artisans Wine Storage.



Wine Communicator Awards’ Judges 

WCA divided the judging into four divisions and acquired the services of a mix of three 

experienced and highly-respected wine industry professionals for each panel. We are extremely 

grateful for their time and thank them for their reasoned and insightful judging.

Panel A 

Esteemed judges Canadian wine editor and judge Christopher Waters, wine writer and Radpublic 

director Louise Radman and Treasury Wine Estates director Group Corporate Affairs Roger Sharp 

considered: 

• Best Published Feature Article or Wine Column Award

• Best Wine Publication (trade or consumer) Award. 

Panel B  

Esteemed judges VinTank CEO Paul Mabray, Fabulous Ladies Wine Society and the incumbent 

Digital Communicator of the Year Jane Thomson and WCA director and Pernod Ricard Winemakers 

Business Development director Angus Barnes considered:

• Digital Wine Communicator of the Year

• Best Wine Website or App Award. 

 

Panel C

Esteemed judges FULLER founder Peter Fuller, Australian Grape and Wine Authority Research and 

Development Program Manager Anne Duncan and Legend of the Vine recipient and Lowe Wines 

owner David Lowe considered:

• Best Wine Book (trade, technical or consumer) Award

• Best Trade or Technical Wine Writer Award. 

 

Panel D - New Wine Writer of the Year 

Esteemed judges Gourmet Traveller WINE editor Judy Sarris, Gourmet Traveller WINE contributing 

editor Huon Hooke and WCA Chair Angie Bradbury considered: 

• New Wine Writer of the Year Award.



Major Award: Wine Communicator of the Year

Sponsored by Wine Communicators of Australia (WCA), the Wine Communicator of the Year is 

selected from the winners of the individual award categories and chosen by the WCA Board.  

The recipient is someone who excels in their area of professional work and communication in 

the wine industry; who leads by example; who demonstrates respect for the wine industry and 

its consumers; and who upholds the professional standards valued by WCA. The prize for this 

Award includes $1000, promotion via WCA website, exposure to its membership base, a specially 

designed award certificate and exclusive WCA 2014 award-winner print and web graphics. In 

addition, the winner will receive a free annual WCA membership and a ‘Golden Ticket’, giving free 

entry to all WCA events for a 12-month period. The winner will also be invited back as judge for the 

2015 Awards.

This year’s Wine Communicator of the Year joins a privileged list of former winners including 

Andrea Frost, Tyson Stelzer, Jane Ferrari, Andrew Calliard MW, Peter Bourne, Paul Henry, Peter 

Forrestal, Huon Hooke, James Halliday and Campbell Mattinson.

HALF PAGE AD FOR WCA

Winners are grinners: Last year’s Wine Communicator of the Year winners. In front, Wine Communicator 
of the Year and Best Wine Publication winner Andrea Frost, (from left to right) Best Wine Website or App 
winner McWilliam’s Wine Group’s Chris Maloney, Best Technical or Trade Wine Writer Tyson Stelzer, WCA 
Chair Angie Bradbury, Digital Communicator of the Year Jane Thomson and New Wine Writer of the Year 
Greg Plowes.



Best Wine Publication of the Year  
(trade or consumer) Award Finalists

Alquimie 

 This modern independent publication, Alquimie is released quarterly 
and shares the culture and stories behind the drinks we love. It seeks to 
distinguish itself in its striking design, and offering a new voice in the world 
of drinks. It presents a wide array of opinion and objectivity, and seeks to 
simplify the complexities of beverage culture without pretension.

Judges’ comments: “Game-changing, driving new conversation around wine 
and wider beverage industry.” “Polished design and execution”.

Gourmet Traveller WINE magazine - Bauer Media Group

For more than 18 years, Gourmet Traveller WINE has delivered varied and 
comprehensive articles about wine created for both enthusiastic novices 
and experienced collectors. Through our unmatched team of local and 
international regular contributors, we have immediate access to what’s 
happening in wine in Australia and overseas.  Stories are often enhanced via 
our Viewa app, through which we can provide useful content such as tasting 
notes, maps, videos and wine reviews, directly on to readers’ phones and 
tablets.

Judges’ comments: “Well-established and respected, with strong engagement 
and interaction in the digital sphere.” “Beautiful imagery and strong, well-
written articles offer a consistent and compelling read for a wine-enthused 
audience.”

 James Halliday’s Wine Companion - Hardie Grant Media 

James Halliday’s Wine Companion magazine is a bi-monthly exploration 
into the world of wine. From sharing fresh perspectives on varietals, styles, 
wine personalities and other enthusiasts, to its focus on regional features, 
topical insights from various authorities and wine-matched recipes created 
especially for each issue, the magazine celebrates wine and the people 
behind it. 

Judges’ comments: “Well-established with original content, great flow and 
tone pitched well at newcomers to wine as well as those already engaged.” 
“Excellent distribution and reach, it delivers an easy-to-read and engaging 
insight into Australian wine.”

Award Sponsor: Pernod Ricard Winemakers 

Pernod Ricard Winemakers is proud to sponsor the Best Wine Publication 
Award at the 2014 Wine Communicator Awards. This award seeks to 
recognise a publication that combines compelling, well-written and 
beautifully designed editorial with relevant content that will engage, influence 
and inform its target readership.  As the home of acclaimed brands Jacob’s 
Creek, Brancott Estate, Stoneleigh and St Hugo, Pernod Ricard Winemakers 
recognises the critical role played by Australia’s wine media in supporting the 
wine industry. We wish all finalists the very best of luck.



WineHound  

WineHound was borne out of the need to have one complete directory 
of wineries, regions and wine events. WineHound aggregates all of the 
information that a wine tourer will need to navigate the region with each 
winery having a pin on the map with contact details and driving directions 
linked to Google Maps. Wineries are able to upgrade their basic content to 
include bottle shots and tasting notes that can be saved as favourites in the 
app by the user. WineHound is the complete app for wine lovers and now 
there’s WineHound NZ too!

Judges’ comments: “The great design and useability of this App is clear.”

Wineosphere 

The Wineosphere is the complete Australian and NZ wine app experience. It 
offers a database of over 24,000 fully independent reviews with up-to-the-
minute additions constantly available for instant download. All reviews are 
provided by the award-winning team at The Wine Front. Access them easily 
via predictive search or, almost magically, by simply scanning the barcode. 
Wines can also be quickly price-checked by a simple tap of a button. With 
expert reviews (and the ability to add your own), price comparisons, no 
stress shopping baskets, bookmarks, my interest alerts, and much much 
more, finding a wine to enjoy has never been easier.

Judges’ comments: “The independent voice and style of Winefront clearly 
comes through in this new App. There’s a lot going on, but it’s functionality 
and useability shines through.”

Best Wine Website or Wine App Award Finalists

Vinomofo.com 

After starting their wine business in a garage in Adelaide, brothers-in-law 
Andre Eikmeier and Justin Dry teamed up with Barossa boy Leigh Morgan to 
launch Vinomofo, with hopes to inspire the world to drink awesome wine. In 
just three years, they have disrupted the traditional wine market, leading the 
way online and carving out market share from the dominant duopoly of Coles 
and Woolies. With national and international awards including fastest growing 
tech company in Australia, Best Startup, Best Website, Best Online Retailer 
and Most Successful Staff Engagement Strategy.  

Judges’ comments: “Clearly successful, they have a unique voice, some great 
content and the design of the website is a standout.” 

Award Sponsor: Vin65 

Vin65 is delighted to sponsor the Best Wine Website or App Award. Yes, we make 
great winery websites and POS systems, but we are really about enabling you to 
sell the most wine. We are constantly looking for ways to improve the ecommerce 
and POS experience, streamline the checkout, remove friction points and provide 
a better customer experience. A great wine website is a must for a memorable 
ecommerce experience. We love to see the bar raised – what better way than to 
present an Award to the best.



Award Sponsor: Treasury Wine Estates 

Treasury Wine Estates is proud to sponsor this award, which is in recognition 
of an outstanding piece or series of feature articles, blog or a wine column 
published in commercial print or digital media. This Award seeks to highlight 
content that is entertaining, thought-provoking and offers the reader a new or 
original insight into the world of wine. 

Best Published Feature Article  
or Wine Column Award Finalists

Daniel Honan

For the article, Avril Lavigne et Le Vin Naturel - Is Natural Wine a Fad? (Wine 
Idealist). The article explores the occasionally contentious subject of natural wine. 
Drawing out an interesting variety of views and comments from winemakers and 
commentators across Australia, New Zealand and the UK, Honan ponders the 
question of fad vs vocation.

Judges’ comments: “Timely and balanced this article captures your interest 
instantly in its relaxed style that flows from the page.”

Jeni Port 

For the article The Last of His Generation (Winestate Magazine). The article was 
written following the death of one of the great pioneers of modern Yarra Valley 
winemaking, Dr Peter McMahon of Seville Estate. The article shares a personal 
insight into the doctor and the legacy that continues at Seville Estate under his 
grandson, Dylan.

Judges’ comments: “A fitting and poignant homage, with a lovely flow and real 
personal engagement by the writer.”

Dan Traucki

For the article, Let’s be Franc (WBM). The article introduces readers to the relatively 
little known Cabernet Franc. Combining tasting notes, technical viticulture and 
winemaking information, the article explores a variety in an approachable and 
engaging manner. Dan says he writes to entice people from all walks of life, to 
share his passion of being more experimental with wine styles.  

Judges’ comments: “Well written and informative, a great example of introducing 
a new varietal trend.”

Jeremy Pringle 

For the article, Tasting the Feel (Wine Companion) This article was entered 
posthumously on behalf of Jeremy Pringle by the team at James Halliday’s Wine 
Companion magazine. A regular contributor to the publication, Jeremy was 
described as a thoughtful writer who would seek out fresh angles on every topic 
he tackled. ‘Tasting the Feel’ explores exactly what is meant by the wine term 
‘texture’ and as a result, is a thought-provoking and evocative article.

Judges’ comments: “Gives its readers - even the experienced ones - real pause 
for thought. A deft hand at the craft of writing is clear.”





Award Sponsor: FULLER

FULLER has been marketing the Australian wine industry and its brands for 21 
years. A lot has changed in wine communications in this time but one constant 
has been our valued relationships with wine media and their informed, intelligent 
and positive coverage of the wine industry. We are therefore proud to support the 
Best Trade or Technical Wine Writer Award. 

Best Wine Trade or Technical Writer Award Finalists

James Atkinson

As editor and writer for TheShout, James Atkinson’s articles are distributed 
to 15,000-plus members of the Australian liquor trade three times a week. 
His audience includes wine retailers, bar operators, wineries, distributors, 
wholesalers, sales and marketing professionals and sommeliers. James has 
worked in radio, print and across a number of digital and communication 
channels, in Australia and the UK, and is currently the Group Digital Editor – 
Liquor for The Intermedia Group (Sydney).

Judges’ comments: “Great eye for a story and strong journalism skills are 
clear in the delivery and tone of content.” 

Anthony Hoare 

Anthony has been writing for Winetitles for about eight years – on the topic of 
practical viticulture. Now a regular contributor to Wine and Viticulture Journal, 
he has covered a vast array of viticultural issues over the years. He draws 
on his own formal qualifications in horticulture and viticulture, as well as his 
practical experience managing vineyards as a grower liaison and consultant.  
He also enjoys being able to keep up-to-date with current scientific research 
outcomes and interpreting these for growers in a practical sense. 

Judges’ comments: “Depth of knowledge is excellent with a unique tone and 
style of writing that makes delivery of technical and important viticulture 
information easy to read and understand.” 

Cathy Howard

Cathy Howard is a regular contributor to Wine and Viticulture Journal, and 
has also written for The Grapegrower & Winemaker. Her articles draw on her 
experience as a practical, hands-on winemaker and small wine business 
owner. Often time-poor and all too aware of how difficult it is to keep up with 
new and exciting trends happening within our research facilities, and in the 
many vineyards and wineries across the country, she writes her articles with 
a blend of technical information as well as seeking out comments and input 
from fellow winemakers, vineyard managers, viticulturists and suppliers. 

Judges’ comments: “Is able to combine the expert experience of winemaker 
with some strong journalism skills – an uncommon achievement.”  

(...continued next page)



Award Sponsor: Vintec

Communication about wine is not only about wine making and grapes, it 
is also about wine caring and teaching people how to enjoy their wines in 
the best conditions. Vintec has always paid great attention to the education 
of people regarding their wines. It is why Vintec joined and has always 
supported WCA and is delighted to sponsor the Best Wine Book (trade, technical 
or consumer) Award.

Best Trade or Technical Wine Writer Award Finalists

Sonya Logan

Journalist and now long-time editor for the wine industry publishing houses 
Ryan Publications and Winetitles since 1993. Working quietly and diligently, 
Sonya has been responsible for keeping the wine industry informed about the 
latest wine industry news, results and research – most recently through her 
role as editor of the Wine and Viticulture Journal. She has worked closely with 
all of the leading wine research institutions, researchers and key industry 
experts and wine businesses and helped them to share their work, research 
and advice in a newsworthy, engaging and professional manner.

Judges’ comments: “Great skill in explaining technology and research in an 
interesting and engaging manner.  Well-researched shown in the ability to 
distil such complex topics.” 

Best Wine Book (trade, technical or consumer) Award Finalists

Barossa Shiraz - Discovering The Tastes Of The Barossa’s 
Regions - Thomas Girgensohn

Barossa Shiraz - Discovering The Tastes Of The Barossa’s Regions 
investigates the relationship between the flavour of a wine and its origin. The 
book focuses on the Barossa Valley, Australia’s best known wine region, and 
explores Shiraz. The book seeks to break new ground in a number of ways: 
it explores the impact of terroir on Australian wine, includes detailed sub-
regional maps showing individual vineyards and identifies the relationship 
between major wine brands and the origin of their grapes. The book is written 
for wine consumers, and is easy to follow. Reading this book will enable 
laymen and enthusiasts to better appreciate the differences in flavour and 
structure of Shiraz. They will learn to have different expectations of this 
variety, depending on which sub-region in the Barossa it originates in.

Judges’ comments: “An important contribution to our understanding of 
Australia’s greatest variety, Shiraz, and in particular the iconic Barossa 
Shiraz.”

(...continued next page)

DISCOVERING THE 
TASTES OF THE 
BAROSSA VALLEY’S 
REGIONS

Barossa Shiraz: Discovering the Tastes of the Barossa Valley’s Regions is the first book in Australia to 
systematically investigate the relationship between the flavour of a wine and its origin. 

This book is based on author Thomas Girgensohn’s extensive knowledge of Australian wines and 
his personal research over nearly 30 years. He focuses on the Barossa Valley, Australia’s best-known 
wine region, and explores Shiraz, Australia’s most popular wine. Barossa Shiraz explains the concept 
of terroir – the contribution of the vineyard’s site to the quality of the grapes and wine produced 

from it – in easy to understand terms. 

Barossa Shiraz divides the Barossa Valley into eleven sub-regions, each with its own terroir.  
Major differences between terroirs are identified, and a tasting profile for each sub-region is 

provided. Thomas Girgensohn examines major wineries and benchmark vineyards – those whose 
wines display the sub-regional characteristics best. Their locations are shown on detailed maps,  

and the book includes profiles of leading Barossa winemakers.

This is the first time an author has set out to characterise the sub-regions of a famous  
district according to the flavour and qualities of the wines produced rather than simply  

climatic or geological factors. 

Reading Barossa Shiraz will enable enthusiasts to appreciate the differences in flavour and  
structure of Shiraz – and to enjoy their wine even more!

Thomas Girgensohn’s observations and intuitive tastings, based on extensive personal 
experience and systematic review are topical, sagacious and prescient ...  

Barossa Shiraz is a remarkable and enlightened achievement. 

Andrew Caillard, MW





Best Wine Book (trade, technical or consumer) Award Finalists

The Champagne Guide - Tyson Stelzer

Just as Australian wine benefits from international benchmarks, so, too, 
the richness and recognition of Australian wine writing is enhanced by 
tackling international topics and international markets. A complete absence 
of regularly updated Champagne books in the English language prompted 
Tyson Stelzer to publish the inaugural edition of The Champagne Guide in 2011. 
Winning International Champagne Writer of the Year in The Louis Roederer 
International Wine Writers’ Awards 2011 prompted successive editions. This 
up-to-date champagne guide dares to go behind the scenes and reveal the 
truth about the most guarded and over-hyped wine region on the planet – no 
easy undertaking, particularly from as far away as Australia. 

Judges’ comments: “An extraordinary achievement. A great combination that 
delivers an encyclopaedic depth of detail with an entertaining and engaging 
tone and style of writing.”

Spirit of the Swan - 180 Years of Winemaking in the Swan 
Valley -  Michael Zekulich

A brilliant photographic and insightful history of what has shaped the Swan 
Valley since its beginnings in 1834 until the present day. Michael Zekulich is a 
story-teller, himself with a rich family history in the Swan Valley. Throughout 
the book he invites the reader to share the family journeys that make up the 
history of the Swan Valley. This is a story about the people of the Swan Valley, 
why we are like we are, and why we make the wines that we do.

Judges’ comments:  “Written with a real personal touch, the writers’ affection 
and connection with the region is clearly portrayed in the words of this book.”

Digital Wine Communicator of the Year Award Finalists 

Cake Wines

Founders of Cake Wines, Mike Smith and Glen Cassidy, describe themselves 
as a ‘new kind of winery, created by young winemakers and young wine 
lovers’.  Based out of the Adelaide Hills, this innovative and exciting young 
company launched in late 2011 and set out to do things a little differently from 
the very start. Since then, they have collaborated with young winemakers 
around the country; curating pop-up bars; working with emerging artists 
on label designs; holding secret rooftop cinema nights; live music events; 
working with young chefs and even launching its own Art prize - The Archi 
Bottle - while at the same time creating a unique and creative digital 
presence and content strategy that has been integral in their ability to deliver 
and engage with a new wine drinking audience.

Judges’ comments: “Exciting”, “original”, “creative and clever”.  “Content and 
digital strategy cleverly tailored to its niche audience, with clear results.”

(...continued next page)

Cake Wines
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Award Sponsor: the drinks association

The drinks association is proud to sponsor the award for Digital Wine 
Communicator of the Year, a title that honours work published in the 
digital space including video, vodcast and podcast. In this digital age, we 
are pleased to support the work of those who are successfully utilising 
the unique communication tools now available to the modern wine 
communicator.

Digital Wine Communicator of the Year Award  

Dan Sims

Dan Sims is the founder of Bottle Shop Concepts, an event-based company 
focused on creating fun, engaging and meaningful events around our 
favourite thing, alcohol (especially wine). In its events, and dynamic digital 
presence, BSC has used inspiration from other industries on how to engage 
our audience, such as music festivals and cult TV shows.  Through his digital 
communications and events, Sims has sought to facilitate a conversation 
about wine (rather than a lecture) and do so as a peer rather than the far too 
commonly used approach of ‘teacher to student’ master-class format. Sims 
says they seek to engage the new audience of ‘enthusiastic consumer’ who 
does not want to be dictated to - they want to enjoy themselves.  

Judges’ comments: “His advocacy and passion for wine industry is clear and 
executed effectively and originally. The digital presence and event marketing 
strategy are highly effective, with a clear appeal and connection with its 
intended audience.”

Robyn Lewis

Robyn Lewis is founder of VisitVineyards.com, which since its launch in 2008 
has become one of Australia’s leading online wine and food travel guides, 
with over a million site visitors in 2013/14 and almost 50,000 subscribers. 
Through VV, Lewis has disrupted the status quo by providing an online 
channel for wine and food travellers to connect directly with almost 5000 
wine producers nationally, plus food businesses, cideries, microbreweries, 
distilleries, and related travel providers.  Lewis is considered a leader in digital 
and content marketing for the wine and wine/culinary tourism industries, 
established the Social media + wine group to increase knowledge and uptake 
in industry, and has formed enduring partnerships with respected wine and 
motoring organisations and, in 2014, with Melbourne Food and Wine Festival.

Judges’ comments: “A tireless industry advocate, who was one of the first 
to establish a real digital voice and presence for Australian wine. Through 
visitvineyards, Robyn’s hard work has made a real difference to the Australian 
wine industry at large.” 
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New Wine Writer of the Year Finalists

Tony Anisimoff

For the article, The Tortured Oenophile. Tony says, the article was written on a 
rare lazy Sunday afternoon and is about his unfulfilled love affair with wine. It 
was based both on his experiences over many years of wine enjoyment both 
here and overseas, and on his appreciation of how his palate and knowledge 
has expanded as a result, but which has still, frustratingly, only touched the 
surface. His bible is Jancis Robinson’s seminal text on wine but admits to 
reading about wine as much as he can from all sources and perspectives. 
Tony, based in Noosa, QLD, is the principal of an intellectual property law firm 
with three interstate offices, which he started over 30 years ago. 

Charley May

For the article, A Taste of the Future. The article was inspired by her love of 
dystopian fiction. ‘A taste of the future’ paints a post-apocalyptic picture that 
focuses on what the wine industry would look like in 50 years through an 
Orwellian lens. The aim of the feature was to generate thought around current 
realities and future challenges in an approachable and humorous way. A 
biologist by training, Charley has spent most of her career leading policy and 
campaigns in the rural affairs and outdoor education sectors in the UK. A keen 
outdoors woman with a passion for fly-fishing and shooting, it was a chance 
meeting with Ladies who Shoot their Lunch that introduced Charley into the 
world of wine. Charley is now the communications manager at Fowles Wine 
and loves introducing more people to their wild food and wine philosophy.

Craig Thompson

For the article, Silver Lining to a Foreign Invasion. This is Craig’s second 
successive year as a finalist and again inspiration came via Twitter - this time 
it was the recent social media furore around Australian wine lists, and the 
seemingly growing disposition for unknown imported wines. He sought out 
Huon Hooke’s original column on the subject and began planning. A regular 
traveller to Italy, Craig was well aware of the importance of export for the 
Italian winemakers he speaks to, who see Australia as the rich land of great 
promise. To complete the article Craig put on his business hat and tried to 
understand where it might all finish and concluded…in the right place. He’s 
hoping it will be a good outcome for all.  Craig is a director at GFC Consultants, 
in Sydney. Barossa-born, wine is in his blood, with his family still owners of a 
40-year grenache block in Lyndoch.

Award Partner: Gourmet Traveller WINE

This long-running and highly sought after Award is run in partnership with 
Gourmet Traveller WINE. It is awarded to an unpublished talent who has 
written an article on a wine-related subject. Originally known as the Mark 
Shield Award, which Gourmet Traveller WINE and the then NSW Wine Press 
Club created in memory of well-known wine writer Mark Shield, who passed 
away in 1998. It has since evolved into the New Wine Writer of the Year Award 
and has helped launch the writing career of many now well-known writers.
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